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Shaw to launch free Wi-Fi
throughout Valley
use the Internet. Shaw
pushed the limits of the
Internet and I was proud
to be part of it. So, in the
spirit of full disclosure and
all that, I’ll let you know
upfront that I’m biased
toward Shaw given my history with them — plus their
local service tends to be
better and much faster
than their competition.
Bob Wells (The Extreme
Geek), My Tech Guys

T

hose that know me
have heard the tales
of when I launched
Shaw high-speed Internet
(Shaw Home) in Victoria.
It was like the Wild West
way back in 1998, and
many lessons were
learned about expanding
too fast,
network
saturation and
how a
network
designed
for people to
check
emails
and surf
faster than dial-up would
be used for downloading
music, sending photos
and streaming videos —
forever changing how we

T

he dust has settled
on our recent renovations and we are
slowly (but surely) getting
our offices back in order
while, at the same time,
working on our Annual
Awards to be held on
January 26 at the Florence
Filberg Centre. Please see
the special supplement in
the centre of this issue for
information on A Royal
Affair — 2012 Annual
Community Awards, our
sponsors, nominees and
how to
purchase tickets. In past
years, this event has
been a sell-out. Avoid
disappointment and
book your tickets as
soon as possible.
And in other news…
In our ongoing efforts to
provide quality membership services and foster
community involvement,
the Comox Valley
Chamber of Commerce
recently established a
Bursary Endowment Fund
at North Island College.
The bursary will provide
financial support to NIC
Business Administration
students who otherwise
may not be in the position
to pursue post-secondary
education.
On December 6, 2012,
The Comox Valley
Chamber published a
three minute YouTube
video: Rappin’ up a
Comox Valley Christmas:
Twelve Days of LOCAL
Christmas Spirit. Within
about a week the video
had topped about 2,000
views and the number of
views continued to grow

“

Think your
business would be
a great location for
a hotspot?

”

So now to the topic at
hand: Shaw is at it again.
This time, Shaw has an
extremely ambitious goal
— provide Shaw Wi-Fi
hotspots EVERYWHERE
so that their customers
can access the Internet
and stream videos and
data without using their
costly mobile network’s
data plans.
My Tech Guys is proud to
be the first such hot spot
in the Comox Valley for the
launch of Shaw Go, a
complimentary service
available to Shaw’s residential customers.
Installations are taking
place at local businesses
across the Valley as we
speak, since the North

throughout the following
weeks. This ‘Shop Local’
video was a true testament to a spirit of collaboration and cooperation
and we are thrilled with
the feedback we have
received. More than two
dozen local businesses
and individuals participated in the production.
Benefits of Belonging
Meetings in the Chamber
board room
Did you know that the
Chamber now rents its
boardroom to members
and affiliated organizations for a reasonable fee?
The room can

Island launch began in
January.
Initially, the Shaw Go
coverage area encompassed major cities from
Victoria to Winnipeg, but
the ultimate goal is to
provide their Internet
customers with seamless
connectivity nationally
across Shaw’s entire
service footprint.
To connect to the network, simply download the
free “Shaw Go Wi-Fi” app
and you’ll automatically
connect to any of the
Shaw Go hotspots that
are within range. Shaw
also provides free HBO,
Movie Central and NFL
apps for people like to
watch shows on the go,
with many more apps
planned for the future.
Want to try out the new
Shaw Go hotspot? Just
stop by one of the My
Tech Guy stores in Comox
or Courtenay. Think your
business would a great
location for a Shaw Go
hotspot? Call Allison
Bligh, Shaw’s Regional
Wi-Fi Site Advisor at
250.898.2556 for
more information.
ob Wells is the “Extreme
Geek” and owner of My
Tech Guys. He can be
reached at 250.890.1065
or www.mytechguys.ca

accommodate up to 12
people. Coffee and tea are
provided for an additional
fee and you may bring in
your own refreshments.
Wi-Fi is available for free
and a projector is available
for a small charge.
Rental of the board room
is a ‘Members Only!’ benefit of belonging and has
proven useful for business
owners to host training
sessions, planning meetings, job interviews and
other business-related
events in a private and
professional setting.
Call 250-334-3234 for
bookings and more
information.

Upcoming Comox Valley Chamber Events:
Annual Chamber Business Showcase Tradeshow
Crown Isle Resort
1:00 - 6:00 p.m., Thursday, February 28
Book your table now! Chamber members who book
by February 8 enjoy half price table rental fees. This
event is extensively promoted to both businesses
and the general public and is always well attended.
Admission is free to the public.
March is Chamber Membership Month —
more details coming soon!
Joining the Comox Valley Chamber of Commerce
enables you to save money on many business-related
products and services. Members connect with
other business people; promote their events and
achievements, and so much more!
As importantly, membership with the Chamber of
Commerce shows customers that your business is:
• Committed to a high standard of professionalism
• Dedicated to life-long learning and business
development, and
• An active part of our community.
For more information on the Comox Valley Chamber
membership, events and services visit: www.comox
valleychamber.com or call 250.334.3234.

Question of the Month:
“Whatmakes a successful entrepreneur?”

Word
Street

on
the

“Well developed self
esteem (not to be mistaken by a well developed
ego). Having a strong
belief in oneself helps to
keep the entrepreneur on
course and resilient
despite the naysayers
and truth-slayers.”
— Angela Holmes,
Creative Employment
Access Society
www.ceas.ca

“A successful entrepreneur is a
blend
of
many attributes, more
than I realized before I
b e c a m e
one! Drive.
Passion and
vision are
vital qualities for any
successful
businessperson but without
drive neither would come to
fruition.”
— Kris Trudeau, Halftone Pixel
Website Design and Consulting

“For me in my business I think the
top five are:
1. Listen and learn from your
clients. Without them the business wouldn’t exist.
2. Don’t over-extend yourself or
you’ll burn out. Balance work with
relaxation time.
3. Really enjoy your business. If
you’re not having fun anymore
then it’s time to move on.
4. Know who your competition is
and then refer or work with them
if you can. Find a niche market
that sets you apart from the rest.
5. Get involved in your community
and businesses associations. Sit
on a board of directors and volunteer your time. It is so worth it!”
— Linda Graceffo,
Sparkling Graphics
www.sparklinggraphics.com

“First, one needs to know what
their definition of “Successful”
is. If Success has a material end
result like Money, then it’s a
constant battle to balance business. But if you choose PEOPLE
and RELATIONSHIPS, you may
not attain wealth on a grand
scale like Bill Gates, but you will
live well, have a great job, sleep
well at night, and every day
know that you have given your
best to those who have been
your support network.
So the most important attributes? HONESTY and INTEGRITY. Be Honest with yourself,
and always be honest with others. Always be who you are, be
compassionate and passionate at the same time and never
be afraid to extend yourself to others; for every one that
bites you, there are hundreds that become a reward. Be
Respectful in every interaction and ALWAYS be true to your
values. “
— Garry Baraniuk, All Secure Storage
www.allsecureministorage.com
“One thing is to give
with out expecting or
demanding anything
back,
and
truly
believe with every
fibre of your body
that you are selling a
great product and
love your business.”
— Katherine Kirk,
Yummies & Gyros
Greek Café
www.gyroscafe.com
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effortlessly restored.
Information
Traditional back-ups
protect your data. That’s
OK if your data is the
only thing there’s ever a
problem with. But what if
Imaging creates a “snapyour operating system gets
shot” of your computer:
corrupted or
your operating
your hard
system, all your
drive fails?
... merely restore programs and
all your files.
Usually that
that snapshot
means you
If a drive fails
and you’re back
end up
or you have
in business.
re-installing
another big
your
problem, you
operating system and all
merely restore that snapyour programs, including
shot and you’re back in
your back-up software,
business.
and, finally, restoring
your data.
That can be a lot of
down time.

Technology

Roundtable

“

”

Naomi Carmichael,
OnDeck Systems Inc.
250.334.0638
www.ondeck.com

omputer imaging;
and we’re not talking CAT scans or
MRIs. Imaging is backing
up computers in a way that
lets them be quickly and

C

he most significant
technology tool for
business has to be
auto-magic, proactive
off-site back-ups.
I remember using the

T

complex dial-up systems
that
of the early ‘90s to get
the
important data backed up
back-ups
off-site — but they were
have stopped
not for the faint of heart.
working because the exterSure, there have been
nal drive has
several
crashed or the
back-up
software has
systems
The biggest
become
from tape
impediment to back- corrupted, that
drives,
ups are humans.
truly is Magic.
DVDs,
Flash Drives
Programs like
and even
CrashPlan and
external
Carbonite leverage the
hard drives, but nothing
power of the Cloud for
beats modern back-up
real time, local and off-site
systems that actually tell
back-ups that report when
you if they’re not working
backups are failing.
(that’s the proactive part).
The biggest impediment
to back-ups are humans.
If our only role is to
react to an email saying

”

The importance of a strong logo

Kris Trudeau, Halftone
Pixel Website Design
and Consulting

W

ith the new year,
we tend to look
inward. With the
best intentions, we resolve
to stop, start, do more, do
less or do better. Inner
reflection is not limited to
us personally, but is applicable to our businesses
as well; it’s as good a time
as any to take inventory of
how your business presents itself to the world.
While there are many
public-facing aspects of
your business, your logo
is the foundation and
needs to be strong to
stand up to the task. Here
are five quick questions
you can ask yourself to
test how well your logo
measures up:
Is my logo simple and
easy to understand? Your
logo needs to be simple
enough that viewers can
instantly understand it
should they only get a
fleeting glance of it off
vehicle graphics or a
passing road sign.

W

“What is the most
significant
technology tool for
business that I don’t
know about?”

“

Bob Wells (The Extreme
Geek), My Tech Guys
250.792.1945
www.mytechguys.ca

hile Google
Apps has been
making headlines the last few years
with its online products
such as Gmail, Google
Calendar and other
applications, Microsoft has
traditionally struggled to
keep up with the innovations and features of the
Google products.
The result
of

Complicated logos can be
hard to comprehend, and
detailed logos may experience output problems if
printed too small.
Does my logo fit my
industry’s visual conventions? Some industries
have a certain look associated with them; most
financial organizations
use conservative colours
and serif fonts, whereas
fast-food restaurants will
use trendier fonts and

“Complicated
logos can be hard
to comprehend.
”
bright colours.
Over time, these similarities have been engrained
in our subconscious as
the norm. If a business
doesn’t fit our expectation
of the norm, we instantly
become wary. Some
organizations defy this
convention successfully —
if your organization can
pull it off, you’ll reap the
rewards of standing head
and shoulders above your
competition. It may be a
long and expensive road,
however, with significant
marketing required to
remind customers of your
organization’s amazing
capabilities, despite its
unorthodox appearance.
How many versions of my
logo do I currently
employ? Do you have a
website displaying your
new logo but a box of
business cards with your

old one that you want to
finish up before ordering
more? If so, stop right
now! Different logos
confuse your viewers and
will dilute your brand.
How timeless is my logo?
Was your logo created in
1994? Does it look like it
was created in 1994?
Unless you’re selling
antiques, it’s more
important now than ever
to ensure your business
looks up-to-date,
knowledgeable and
trustworthy.
Your customers want to
know that your business is
current, which they will
assume if your logo
reflects this.
A simple logo usually
means a long-lasting logo.
Timeless fonts (like
Helvetica and Avenir) and
simple illustrations will
stand the test of time.
Just look at the Nike
swoosh, created in 1971,
or the Coca-Cola logo,
which is more than 100
years old.
If done right, your logo
will nest itself neatly in
your customers’ minds
forever. How much is that
real estate worth to you?
Don’t underestimate the
value of your logo.
Kris Trudeau is the owner
of Halftone Pixel Website
Design and Consulting (formerly PixelPoint Design and
Consulting). She offers
experienced and professional website and graphic
design. Reach Kris at
www.halftonepixel.com or
250.871.0623.

Google eliminating the
free version of their
“Google Apps for
Business” program,
combined with Microsoft’s
re-packaging of their
online services, is that the
Office 365 solutions have

“

... as low as $5
per user per month
could make Office
365 a significant
tool.

”

suddenly become much
more appealing.
Online and mobile access
to mail, calendars and documents, combined with the
rich features of traditional
Microsoft Office programs
such as Outlook, Word and
Excel for a price as low as

Paid services like
Carbonite, or free ones like
DropBox, SugarSync,
GoogleDrive and
Microsoft’s Skydrive autoata is one of the
matically back up files in
most important
specified locations to the
aspects of runCloud. They can then synning a business. From
chronize your data with any
sales figures and
number of other
inventory to
computers,
accounts and
customer
... businesses who automatically
lists, your
lose all their data, ensuring your
data is accessidata IS your
89 per cent go out ble to the peobusiness. Of
of business within ple who need it.
the businessthe next year.
These systems
es that lose
are easy to set
all their data,
up, but you may
89 per cent
need professional advice to
go out of business within
ensure your data is securely
the next year. Backing up
encrypted. Then you can
that data while keeping it
sleep easy at night.
readily accessible is vital.

Matt Behrens,
PrimeTek IT Solutions
250.871.8547
www.primetek.ca

$5 per user per month
could make Office 365 a
significant tool for simplifying your business.

D

“

”

Richard Boyle, Integrated
Technologies
250.334.8383
www.integrated
technologies.ca

Tips for post-holiday debt re-payment
involves borrowing extra
money through a lowinterest mortgage to pay
off higher interest debts.
The result is equal or
lower monthly payments
and faster progress paying

Mackenzie Gartside
Verico Select Mortgage

M

ost of us, especially at this time of
year, have debts.
Our first priority should
always be making the
minimum required
payments, on time, for all
our loans. Once those
are covered, start paying
down debts with the highest interest costs first.
For example, credit cards
typically have an annual
percentage rate (APR) of
10 to 20 per cent, while
a ‘typical’ mortgage APR
is three to four per cent.
So a dollar toward your
credit card balance is
going to be three to five
times more beneficial
than a dollar toward
your mortgage.
If you’re struggling to pay
anything more than those
minimum payments,
however, you may benefit
from a mortgage
refinance/consolidation.
This strategy is possible if
you have built-up equity in
your property (i.e. your
property value is greater
than your mortgage) and

off your debt.
Find today’s rates online at
www.comoxmortgages.com
For a free debt review and
mortgage consultation,
call Mackenzie at
250.331.0800.

Massage therapy —
the pain and the gain

D

oes therapeutic
massage hurt?
When will you feel
results? Well, it depends...
here’s why:
Therapeutic massage can
feel nice, mildly uncomfortable and sometimes
painful depending on your
natural pain tolerance and
how your tissues react.
You need to try it to find
out, but keep in mind
that you control how
much pressure is used.
Some believe in the ‘no
pain, no gain’ adage, but
it doesn’t have to be a
painful experience.
As far as results go, some
people feel relief immediately while others experience some temporary
soreness. This soreness is
normal and will fade, to
be followed by relief.
Of course, there are
times when no change is
felt at all, especially after
one appointment.
Generally, your first
treatment will determine
priorities, reactions and
tolerances, while your
second treatment is more
focused on a clear goal.

Heather Saunders, RMT

You may also decide to
try another massage
therapist; his or her different approach and style
may work better for you.
Occasionally, therapeutic
massage simply isn’t the
answer for a particular
individual or condition,
and other therapies need
to be explored.
Heather Saunders is a
registered massage
therapist practicing at the
Comox Valley Therapeutic
Massage Centre. Her focus
is promoting body awareness and patient education.
For more free resources,
like stretches, home care
tips, articles, visit
www.HeatherSaundersRMT.
com or call 250.339.9912.

